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PREVNet's Student Network Member, Jami-Leigh Sawyer, discussed the partnership between the Media Awareness Network and PREVNet with Ms. Cathy Wing – Co-Executive Director for the Media Awareness Network. Here is what Ms. Wing had to say:

"Media Awareness Network (MNet) is a not for profit, media education organization that has been pioneering the development of media literacy programs in Canada since 1996. MNet is the leading Canadian provider of media literacy resources for educators, parents, librarians, children, and youth. The organization produces resources used in classrooms; professional development programs for educators; and public awareness campaigns in partnership with corporate sponsors and other not for profit organizations.

Over the past year, there are several events/programs that we are extremely pleased with. First, MNet organized, in partnership with the Canadian Teachers’ Federation and many other collaborators, Canada’s 3rd annual National Media Education Week (November 3-7, 2008). Also in November, we are launching a new multimedia tutorial, for students in Grades 4-8, to teach critical thinking skills for the internet. In the past year, we signed province-wide licence agreements with Alberta and Ontario which have put our professional development internet resources into two thirds of Canadian schools. And finally, with funding from the federal government we produced a series of cyber-bullying lesson plans for Grades 4-12 classrooms. 

We have learned how important it is to work very closely with stakeholders and other groups to help facilitate your goals. We are a very small organization with a national, bilingual mandate, so we depend on our collaborators and multipliers to help with the development, promotion and implementation of our programs and resources. 

In order to help promote healthy relationships, the Media Awareness Network has developed materials in the areas of: media violence, sexual content and sexualization of young people, body issues, stereotyping and media portrayal of gender, race, ethnicity and age, and the ethical use of the internet and all the issues associated with online vulnerabilities.

Media Awareness Network has particularly enjoyed the connections that PREVNet facilitates between us and other organizations. Also, we have enjoyed being able to connect with researchers that are doing work in areas that related to our mandate, as it is important that our materials are evidence-based and have the support of Canadian research whenever possible. One goal for the future would be to use the resources of PREVNet to properly evaluate our programs and resources."    



