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PREVNet's Student Executive Committee Member, Catherine Cappadocia, discussed the partnership between Family Channel and PREVNet with Mr. Scott Campbell – Manager of Communications for Family Channel. Here is what Mr. Campbell had to say: “Family Channel is Canada’s most popular specialty TV broadcaster. We also do other things including online activities, grassroots events, and things like that. Not only do we broadcast TV, we also produce and create programming that children love, including shows like Life with Derek and The Latest Buzz.

At Family Channel, I’m constantly reminded of the value of a strong team. I’m really fortunate to work with a solid group of talented people and strong leaders. It’s an invaluable thing.

For the past 6 years, Family Channel has been the cofounder and leader of Bullying Awareness Week (BAW). BAW is a national campaign to raise awareness of bullying prevention among kids in schools. We do this both on the air, where we produce materials that we broadcast to millions of kids during BAW, and in a grass roots way both online and in going to schools with Family Channel TV stars to meet kids and talk about bullying.

In my work at Family Channel, I derive the most personal fulfillment from BAW. The 2008 campaign was really special. We commissioned a special TV show and song to be made specifically for BAW.  It was fun to bring that to TV audiences and kids in school.  At the end of the day, the most fulfillment that you get from this kind of thing is when you see your audience taking control of the message - when it’s not us putting something out there but instead it’s the kids themselves getting engaged with the messaging.  For example, during the last BAW, kids were writing their own songs about standing up to bullying. To me, that’s the most gratifying.

Since we started getting involved with the issue of bullying 7 years ago, we have really seen it take off with respect to public awareness. It really seems that people are developing a vocabulary through organizations like PREVNet, as well as real methods for confronting this issue. So our ultimate goal in our partnership with PREVNet would be to affect real change with our viewers in their ability to deal with bullying.  

PREVNet brings a wealth of expertise to the table and has introduced us to a framework for looking at the issue of bullying. PREVNet provides a language as well as a wealth of expertise and credibility that helps us to raise awareness about bullying because we’re not the experts.

Working together on a joint internship with a PREVNet is also beneficial for us. We can integrate research in a more direct way into our campaign, which adds a lot of depth to the campaign that was previously lacking. The internship with PREVNet has taken the relationship between our two organizations to the next level and we’re excited to see the difference that strengthening the relationship will make.”
  

